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Resumo

O turismo, enquanto setor dindmico e de rapido crescimento, proporciona oportunidades sociais,
econdmicas e culturais. Contudo, 0 seu crescimento acelerado torna cada vez mais evidentes os problemas
sociais e ambientais que esta atividade gera. A inovacdo social, caracterizada por agdes criativas
motivadas por necessidades sociais, visa resolver essas questdes por meio de solu¢des economicamente
viaveis. No turismo, algumas empresas tém vindo a usar esta forma de inovagdo como forma de acelerar
0 desenvolvimento sustentavel e o impacto positivo nos destinos, com empreendedores a tentar mitigar
problemas especificos da sua comunidade. A promog¢éo da inovacdo social e do empreendedorismo social
é fundamental para a construcdo de destinos turisticos sustentaveis. Essas abordagens tém o potencial de
revitalizar as comunidades locais, abordando questdes sociais, ambientais e econdmicas por meio de
parcerias inclusivas. A participacdo ativa das comunidades locais em empreendimentos turisticos €
incentivada, visando o crescimento e 0 bem-estar. Desta forma, o empreendedorismo, através da inovagdo
social, visa gerar impacto social em detrimento dos beneficios financeiros. As tecnologias digitais podem
ser ferramentas importantes para apoiar a inovagdo social, uma vez que possibilitam novas formas de
cooperacdo e inclusdo, expandindo as atividades sociais e inovadoras. Contudo, sdo escassos 0s estudos
gue exploram o impacto destas tecnologias na inovagdo social. Nesse sentido, o objetivo do estudo é
analisar o empreendedorismo no setor do turismo, com énfase nas boas praticas de inovacao social, e
explorar a relevancia das tecnologias digitais na criacdo e promocdao da inovacdo social. O estudo empirico
utilizou analise de estudos de caso e entrevistas semiestruturadas com cinco empresas brasileiras de
projetos, consultoria, operacéo e experiéncias turisticas. Os resultados demonstram o compromisso dessas
empresas no desenvolvimento sustentivel, a preocupagdo com o envolvimento das comunidades
(transformando-as em atores) e a promogdo da igualdade. Referente a utilizacdo das tecnologias digitais
para o fomento da inovagéo social, fica evidente que estas desempenham um papel importante. Contudo,
obstaculos técnicos e financeiros sdo evidenciados, assim como a eficacia das ferramentas ja utilizadas.
Em suma, verifica-se que as tecnologias digitais sdo cruciais para inovagéo social, transcendem fronteiras
de comunicagdo e ampliam o alcance para promover desenvolvimento sustentavel.
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The role of digital technologies in promoting social innovation in

tourism Brazilian companies
Abstract

Tourism, as a dynamic and fast-growing sector, provides social, economic and cultural opportunities.
However, its rapid growth makes the social and environmental problems that this activity generates
increasingly evident. Social innovation, characterized by creative actions motivated by social needs,
aims to resolve these issues through economically viable solutions. In tourism, some companies have
been using this form of innovation as a way of accelerating sustainable development and the positive
impact on destinations, with entrepreneurs trying to mitigate specific problems in their community.
Promoting social innovation and social entrepreneurship is key to building sustainable tourism
destinations. These approaches have the potential to revitalize local communities, addressing social,
environmental and economic issues through inclusive partnerships. The active participation of local
communities in tourism ventures is encouraged, with a view to growth and well-being. In this way,
entrepreneurship, through social innovation, aims to generate social impact to the detriment of financial
benefits. Digital technologies can be important tools to support social innovation, as they enable new
forms of cooperation and inclusion, expanding social and innovative activities. However, there are few
studies exploring the impact of these technologies on social innovation. In this sense, the aim of the
study is to analyze entrepreneurship in the tourism sector, with an emphasis on good social innovation
practices, and to explore the relevance of digital technologies in the creation and promotion of social
innovation. The empirical study used case study analysis and semi-structured interviews with five
Brazilian tourism project, consultancy, operation and experience companies. The results show that these
companies are committed to sustainable development, concerned with involving communities (turning
them into actors) and promoting equality. With regard to the use of digital technologies to foster social
innovation, it is clear that they play an important role. However, technical and financial obstacles are
highlighted, as well as the effectiveness of the tools already in use. In short, digital technologies are
crucial for social innovation, transcending communication boundaries and broadening the scope to
promote sustainable development.
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